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Sustainable Brands Conference
June 2-5, 2008 at the Hyatt Regency Monterey

Program of Events

Monday, June 2nd - Pre Conference Workshops

IMC2 Breakout Room AMD Breakout Room Landor Breakout Room Lunar Design Breakout Room

Using Balanced Scorecard to

Desirability and Sustainability: Design your Sustainable Measure and Report your Enduring Value: William
the Opportunity for Brand and Brand: A workshop in the Sustainability Initiatives -- McDonough's Approach to
8:30 am - 12:00 pm  Design -- Steve Bishop, Global  Creative Process -- Cheryl Daniel Robin, Principal Innovation & Design -- Part | --
Lead, Design for Sustainability, ~ Heller, CEO, Heller Consultant, In3, Sharon Sarris & Lisa Friedman & Laszlo Gyroffy,
IDEO Communication Design Anders Riel Muller, Enterprise Development Group
SustainabilityWorks

Measuring Your Social The frog design Approach to  Enduring Value: William
Footprint -- Mark McElroy, Green Marketing 101 -- Sustainable Design -- Eric McDonough's Approach to
1:30-5:00 pm Executive Director, Chief Jacquelyn Ottman, J. Ottman Wilmot, Principal Strategist, frog Innovation & Design -- Part Il --
Sustainability Officer, The Center Consulting design, inc.; Sara Todd, Senior  Lisa Friedman & Laszlo Gyroffy,
for Sustainable Innovation Design Analyst, frog design, inc.  Enterprise Development Group

Room General Session

OPENING PLENARY: Sustainability & Innovation in California: Snapshots in Leadership -- Opening remarks from Sustainable Life
Media CEO, KoAnn Vikoren Skrzyniarz, with presentations from Beth Trask, Environmental Defense, Leonard Robinson, CA EPA, Bob

TR =T O'Conner, Wilson Sonsini, Goodrich and Rosati, Tim O'Shea, Clean Fish, Paige Poulos, Mendocino Winegrape and Wine Commission,
introductions by conference co-chair Pam Van Orden, Enlightened Brand
Room Tusca Restaurant and Spyglass Promenade
7:00 - 9:00 pm OPENING RECEPTION: A Taste of Sustainable California! Enjoy a delightful repast of sustainable California food, accompanied by wine

hosted by Fetzer, beer hosted by New Belgium Brewery, and special cocktails hosted by Finlandia
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Tuesday, June 3rd

’.Room G’éneral Session
8:30 - 9:00 am Sustainable Brands In the 21st Century - Welcome and Introduction by Conference Co-Chair, Jacquelyn Ottman, President, J.Oftman
: : Consulting
Bringing the Human Element to Life: Why Sustainability at Dow Matters -- Julie Fasone Holder, Senior Vice President, Chief Marketing,
9:05-9:45 am ) : .
Sales and Reputation Officer, The Dow Chemical Company
9:50-10:30 am Leveraging Environmental Sustainability to Drive New Revenue and Brand Equity -- Bill Morrissey, Vice President Environmental

Sustainability, The Clorox Company

Current Consumer Brand Perception: Who'’s Topping, and Falling Off This Year’s Green Brand List -- Annie Longsworth, Managing
11:00 - 11:20 am Director, Cohn & Wolfe, San Francisco, Russ Meyer, Chief Strategy Officer, Landor Associates and Jay Leveton, Senior Vice President,
Penn, Schoen & Berland

11:25 - 12:00 am KEEN’s Unique Approach to Engaging Youth in Sustainability and the KEEN Brand -- Bobbie Parisi, Vice President of Marketing, KEEN

12:05 - 12:35 pm Culture As Brand: Engaging Your Workforce to Build Your Brand -- Jeffrey Hollender, President, Seventh Generation

Room General Session Room AMD Breakout Room Landor Breakout Room Lunar Design Breakout Room
Conscious Consumers Are Winning the War for Talent: Capital Flow & Sustainable The Designers Accord:
Changing the Rules of How the Right Environmental Brands: How Investors are Perspectives on How
Marketing. Are You Ready? -- Strategy Will Attract, Engage  Driving New Opportunity -- Sustainability is Pushing Design -
Raphael Bemporad and Mitch and Retain the Best Talent - Moderator: Carol Holding, Moderator: Valerie Casey, IDEO,
Baranowski, BBMG Paul Hannam, Bright Green Holding Associates; with with Lucas Daniel, Gravity Tank,
1:45 - 2:30 pm Talent; Joyce LaValle, Benjamin Allen, Parnassus Eric Park, Ziba Design, Lynelle
InterfaceFLOR, Jeffrey Hollender, Investments; Maria Kamin, KLD; Cameron, Autodesk, John Creson,
Seventh Generation Lloyd Kurtz, Nelson Capital Addis Creson, Peter Falt, BMW
Management Group DesignworksUSA
Leveraging the Power of Brand Successes from the Leveraging Social Networks to Strategies for Measuring Your
Partnership to Create a Global Green Building Industry - Build Brand and Drive Change - Carbon Footprint -- Moderator:
Brand -- Robert Chatwani, eBay Moderator: Eric Corey Freed, Moderator: Brian Reich, Will Sarni, Domani Consulting with
and Priya Haji, World of Good organicARCHITECT, with Eve EchoDitto with Joyce LaValle, Thomas Mooney, Fiji Water, Phil
2:35-3:20 pm Blossom, Lulan Artisans, Anthony InterfaceFLOR; Joe Laur, Berry, Sustainable Product Works,
Marschak, Greenopolis; Alex Hofmann, Andy Leventhal, EcoSynergy

MODERN BAMBO O, and Changents
Paul Burns, Fireclay Tile

Environmental Labeling: A Toxins Unloaded: Innovation De-commoditizing Through New Tools for Building More
Corporate Perspective & Commercial Success in Sustainability - Moderator: Phil  Sustainable Brands-- Moderator:
Moderator, Doreen Reid, The Biorenewables - Daniel Robin,  Berry, Sustainable Product Brian Back, Sustainable Industries
Climate Group, with Erin Meezan, In3 Works, LLC with Samantha Journal, with Andy Leventhal,
InterfaceFLOR and Alicia Seiger, Cabaluna, Earthbound Farm; EcoSynergy; Terry Swack,

3:25 - 4:10 pm Terrapass Derek Smith, YOLO Colorhouse; Sustainable Minds; Jeff Dlott,

Steve Emery, Earth20 SureHarvest, Lynelle Cameron,
Autodesk

Room General Session

Marketing Sustainability to Women: Obstacles and Opportunities To Make (or Break) a Green Brand for America's Most Powerful
Consumers -- Diane MacEachern, Founder, Big Green Purse

EVENING CONVERSATION STARTER: The New Social Ethic, Making Sustainability Personal -- Featuring Judah Schiller, Executive
5:15 - 5:45 pm Vice-President, Saatchi and Saatchi S and Ted Nordhaus, Chairman, The Breakthrough Institute and Managing Director, American
Environics in conversation with Anya Kamenetz, Staff Writer, Fast Company Magazine

4:40 - 5:10 pm

5:45 - 7:00 A Taste of the Central Coast: Wine Tasting Sponsored by the Central Coast Vineyard Team
Room Tusca Restaurant, Hyatt Regency, or offsite
7:30 - 9:30 pm Birds of a Feather Dinners: Themed group dinners at local area restaurants!
Room Fireside, Lobby Bar Hyatt Regency
Greening of Media Q&A: A discussion with Geoff Beattie of Cohn & Wolfe's Global Sustainability Practice, Claire Alexander of Discovery
9:00pm Channel's new Planet Green Network, Betsy Rosenberg, host and executive producer of EcoTalk, Anya Kamenetz of Fast Company, and

Nick Aster, media architect of Treehugger and founder of Triple Pundit.
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Wednesday, June 4th

oom eneral Session
8:30 - 8:40 am Green to Gold Update: Big Trends in the Greening of Business -- Andrew Winston, Principal, Winston Eco-Strategies, Editor,
. “0a Sustainable Life Media's, Eco Advantage Strategies Newsletter
8:45 - 9:05 am Climate Change: Perspectives on Opportunity for Business -- Sneak Peak at a film by Patrick Gregston, Producer, Ceilings Unlimited
9:05 - 9:35am Opening Pandora's Green Box, When to Market Green -- Eric Ryan, Co-Founder, Chief Brand Architect, Method
9:40-10:15 am Greening your Brand from the Inside Out: Inspiring Your Employees and Your Customers -- Erin Carlson, Director of Yahoo! for Good,

Yahoo! Inc.

10:55-11:15 am

11:20 am - 12:00 pm

Consumers and Business: Crossing the Chasm -- JoAnna Abrams, Founder and CEO, and John Burshek, Chief Research Officer,
MindClick

New Belgium — A Smart, Creative & Sustainable Brand Story -- Greg Owsley, Chief Branding Officer, New Belgium Brewery

e :

i

General Session Room AMD Breakout Room Landor Breakout Room Lunar Design Breakout Room

Examination of Sustainability A Kimpton Case Study: Closing the Experience Gap -- On the Path to Carbon Neutrality

Trends -- Diane Ray, and Conceiving, Implementing and Eric Park, Ziba Designs — First Reduce Your Impact --

Gwynne Rogers, Natural Expanding a Successful Moderator: Will Sarni, Domani,

Marketing Institute Corporate Environmental Panelists: Larry Vertal, AMD, Paul
1:30 - 2:15 pm Program - Steve Pinetti Katzeff, Thanksgiving Coffee, Jeff

. ) Kimpton Hotels; Jeff Slye, Mendelson, New Leaf Paper
Business Evolution Consulting

Establishing Credibility. The Power of Culture Leading Lessons Learned “Greening” Choosing an Offset Solution to

Avoiding Greenwash. -- Organizations to Create Social the Wine Industry -- Moderator: Mitigate Unavoidable Carbon

Jacquelyn Ottman, J. Ottman Change - Robin Raj, Citizen Paige Poulos, Paige Poulos PR Emissions -- Moderator: Sol

Consulting, in conversation with  Group and Jordan Harris, CEO,  with Milla Handley, Handley Salinas, Deloitte, Panelists:

Scot Case, TerraChoice OZOcar Cellars, Katrina Frey, Frey Constellation New Energy, GE AES,
2:20 - 3:05 pm Environmental Marketing, Inc. Vineyards; Ann Thrupp, Fetzer ~ New Wind Energy, Native Energy

and Brooks Beard, Partner, Wines, Tim Thornhill, Mendocino and 3Degrees

Morrison & Foerster Wine Company

Eco-Luxury: The Greening of Implementing the Cradle to Insight From the Blogosphere —

Indulgence -- Moderator: Pam  Current & Future Trends in Cradle Framework as a Brand Current Analysis on Green

Van Orden, President, Measuring Sustainability - Strategy - Moderator: Steve Consumer Conversation -- Janet

Enlightened Brand, with Zem Moderator: Joe Sibilia, CSR Wire Bolton, MBDC, with Angela Eden-Harris and Averill Doering,

Joaquin, Ecofabulous.com, with Mark McElroy, Center for Nabhikian, Steelcase, Inc.; Richard Umbria, a JD Power and Associates
3:10 - 3:55 pm Andrea Lim, Toyota Motor Sales, Sustainable Innovation; Jay Coen A. Guinn, CENTRIA; Wyn H. Company

and Kevin George, Articulate
Design

Gilbert, B Corporation; Gil Friend,

Natural Logic Inc. and Paul
Herman, HIP Investor

Channer, Shaw Industries, Inc.

He

Room General Session
The Greening of Traditional Media — Moderated by: Geoff Beattie, MD, Global Sustainability Practice, Cohn & Wolfe; Claire Alexander, VP
4:25 - 4:55 pm Operations, Planet Green, Discovery Communications, Anya Kamenetz, Staff Writer, Fast Company, Betsy Rosenberg, Eco-Talk and Nick
Astor, founder, TriplePundit.com
5:00 - 5:30 pm CONVERSATION STARTER: Design for the other 90% -- Paul Polak, Founder, D-Rev and Cheryl Heller, CEO, Heller Communication

Design, Introduced by Jurriaan Kamp, President and Editor-in-Chief, Ode Magazine

6:30-10:00 pm

SPECIAL EVENT! An Evening in Historic Monterey with Featured Guest Speaker FABIEN COUSTEAU, Undersea Explorer, followed
by an Early California Experience in Monterey's Historic Memory Garden -- Wine sponsored by Mendocino County, America's Greenest
Wine Region, Beer Sponsored by New Belgium Brewery
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Thursday, June 5th

Room General Session

8:30 - 9:00 am A Global Look Into the Future of Sustainability -- Mark Lee, CEO, SustainAbility

Building a Sustainable Brand at Gap Inc. -- Kindley Walsh Lawlor, Sr. Director, Strategic Planning & Environmental Affairs, Gap Inc. with
9:05-9:45 am Monica Oberkofler, Director Strategic Planning and Communications, Social Responsibility Franky Mo, Senior Manager Environmental
Affairs, and Traci Passero, Manager Banana Republic Brand Communications

) i Hewlett-Packard’s Sustainable Brand Journey - Doug Vaughan, Vice President, Brand & Strategic Initiatives, Imaging and Printing Group,
9:50 - 10:20 am
Hewlett-Packard Company

10:50 - 11:20 am Johnson Controls: Global Rebranding for Sustainability -- Monica Levy, Executive Director, Branding and Corporate Communication,
) : and Darryll Fortune, Global Public Relations Director, Johnson Controls

Room IMC2 Breakout Room AMD Breakout Room Landor Breakout Room Lunar Design Breakout Room

How A Take-Back Program Can
Improve the Environment, Your
Company’s Image and the
Bottom Line -- Moderator: John
Shegerian, Electronic Recyclers

Innovations in Sustainable
Packaging -- Moderator: Tom
Wright, Eco-Tsar, Sustainable
Bizness Practices, Panelists: Mark
Brodeur, Nestle Purina, David

Targeting the Chameleon An Inside Look at Johnson

Consumer and What Do They Controls' Global Rebranding
11:25 - 12:10 pm Think Makes “Green” Products Process -- Monica Levy and

Green? - Amy Hebard, Darryll Fortune, Johnson

International with Brenda . y o .
Earthsense LLC Controls Mathison, Best Buy: Tatyana Rieser, Georgia Pacific, Chad Smith,

Kjellberg, Hewlett-Packard

Earthbound Farm
1:05 - 1:50 pm Leading from the Heart -- Jonathan Greenblatt, CEO, GOOD Magazine, with Martin Melaver, CEO, Melaver, Inc., Jeff Harvey, CEO, and
: 0P Charlena Miller, Brand and Marketing Visionary, Burgerville, The Holland, Inc.

1:50 - 2:00 pm Refelctions on SB'08 & Closing Comments -- KoAnn Vikoren Skrzyniarz, CEO, Sustainable Life Medlia, Inc.

POST CONFERENCE ACTIVITIES! Plan to stay on in beautiful Monterey and join us for one of the following adventures: Visit Earthbound
Farms, take an eco-friendly whale and dolphin watching tour. Or, take a dive trip, join friends for a round of golf, or join the Sustainable Life

2:00 - 5:30 pm Media team for a volunteer beach clean up! Whatever you decide, this is a terrific chance for you to continue conversations you've started at
the conference, allow all the learning and inspiration from SB'08 to settle in, and for your own next steps to begin to formulate. You owe it to
yourself -- and to your business! For more information, check in at the conference info desk.
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